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INDIVIDUAL AND TEAM LEADERSHIP BRANDS
THAT MARKETS & EMPLOYERS VALUE REGISTER

LEARN PRACTICAL SKILLS TO INCREASE YOUR PERSONAL AND TEAMMARKET VALUE WWW_ENPINSTITUTE.COM
* How to identify leadership “differentiators” for improved team, customer and market effectiveness BBB 857 9722

* How to avoid cultural and political minefields

* Why you must update your personal brand for improved market value, visibility & team effectiveness

* 5 key elements to defining yourself as an authority and expert

* How to best leverage & manage multimedia (video, social media, speaking)

* Includes 100 day plan of action & vital assessment

* How to use multi-rater feedback to enhance brand equity featuring actual case studies from CEQ’s and senior executives

ASSESSMENT DAY LAUNCH

————— ::._:«.'E;- distoday comtompick/1 6478 “'i"'ii-“.-.,:i-i"'e':_. jabmedia gital-markefing-statistics-rest-2015
E5. NP 5 u%m ’]’-_J'i:-“h .-,-,!- g "\-;u'.i'("."‘:’ﬂ? 5‘;‘_;. J-r *@_ﬂ ;p i_r .{ ,.ﬂ_g—“-l.;ﬂ_\_:? P}Tﬂlﬂﬂ_’?‘“—"—f
.-.-:_m.ﬂ-rkm g -'~_:-_ ke b 1#* B c Sttt e ol



